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COM1101: FINANCIAL ACCOUNTING - I [4 1 0 5] 

Conceptual and Regulatory Framework - Users of accounts and the objecƟves and the qualitaƟve 
characterisƟcs of financial statements; funcƟons of financial and management accounts; purpose 
of accounƟng statements. Capital and revenue; cash and profit; income, expenditure, assets and 
liabiliƟes. Tangible and intangible assets.  Historical cost convenƟon. Methods of asset valuaƟon 
and their implicaƟons for profit measurement and the balance sheet. The regulatory influence of 
company law and accounƟng standards. AccounƟng Systems - Meaning, Features, ObjecƟves, 
Process of AccounƟng; Book-keeping and accounƟng, Types of Accounts, Double entry system, 
Principles, ConvenƟons, Concepts of accounƟng. Indian AccounƟng Standards: meaning overview 
of accounƟng standards difference between IAS & IFRS. Recording of AccounƟng TransacƟons - 
Journal, Subsidiary books: Cash book, sales book, Purchase book, PeƩy Cash book, Ledger, Trial 
balance and RecƟficaƟon of errors. PreparaƟon of Final Accounts – Trading account, profit and 
loss and balance sheet, statement of change in equity and manufacturing accounts. DepreciaƟon 
accounƟng: Meaning and Purpose-Causes of DepreciaƟon-Different methods of DepreciaƟon 
AccounƟng - Straight line method, reducing balance method, annuity method, sinking fund 
method- Methods of Recording DepreciaƟon in the books of accounts, Change of Method of 
DepreciaƟon-AccounƟng Aspects. AccounƟng for non-profit organizaƟons and professionals: 
Income and Expenditure AccounƟng, Receipt and payment Account. Account for Inventories – 
meaning, methods of inventory measurement (LIFO, FIFO, Average Cost and Weighted Average 
Cost method). Bank reconciliaƟon statement: IntroducƟon, Meaning-Cash Book and Pass Book- 
Causes for difference between Cash book and Pass book-Purpose of bank re-conciliaƟon. 

References: 

1. CIMA Official Text. 

2. T S. Grewal, Double Entry Book Keeping System, Tata McGraw Hill PublicaƟon, New 
Delhi, 2013. 

3. R. Narayanswami, Financial AccounƟng: A Managerial PerspecƟve, PHI Learning, 2013.  
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4. R. K. Bal & D. Ashutosh, Financial AccounƟng for Professional Students, S. Chand & Co. 
New Delhi, 2011.  

5. S. N. Maheshwari, Financial AccounƟng, Vikas Public House Pvt. Ltd, New Delhi, 2013.  

6. P. Shah, Financial AccounƟng for Management, Oxford University Press, 2011. 

 

COM1102: PRINCIPLES OF BUSINESS MANAGEMENT [3 0 0 3] 

Management: DefiniƟon, FuncƟons, Concept, Scope of Management, Nature of Management, 
Levels of Management, Managerial Skills, Roles of a Manager, Difference between Management 
and AdministraƟon. EvoluƟon of Management Thoughts: Classical Approach- scienƟfic 
management, AdministraƟve Management and Bureaucracy. Neo-Classical Approach- Human 
relaƟons movement and Behavioural approach. Modern Approach- QuanƟtaƟve approach, 
Systems approach, and ConƟngency approach. Forms of organizaƟon – Sole Proprietorship, 
Partnership, Co-operaƟve OrganizaƟon, and Company. FuncƟons of Management: Planning: 
Concept, Importance, Strategies, Planning Premises; Decision making, Management by 
ObjecƟves (MBO), Process of Planning. Organizing: Concept, Importance, Process of Organizing, 
Types of OrganizaƟonal Structures, Span of Management, Line and Staff RelaƟonship, 
CentralizaƟon and DecentralizaƟon. Staffing: Concept, Scope of Staffing, Manpower Planning, 
SelecƟon & Training, Performance Appraisal. DirecƟng: Concept, Importance. MoƟvaƟon: 
Concept, Importance, Maslow’s Need Hierarchy theory, Leadership: Concept, CharacterisƟcs of 
Leadership, and Leadership styles. CommunicaƟon: Types, Process, Channels and Barriers of 
CommunicaƟon. CoordinaƟng: DefiniƟon, CharacterisƟcs, Principles and Techniques of 
CoordinaƟon, Concept of Managerial EffecƟveness. Controlling: Concept, Importance, Process of 
Controlling, Management Control Techniques, EffecƟve Control Systems 

References: 

1. P. R. Stephen, Mary Coulter, David De Cenzo, Fundamentals of Management, (9e), 
Pearson EducaƟon India, 2016. 

2. J. K. Mitra, Principles of Management, Oxford PublicaƟon, 2017. 

3. H. Koontz, EssenƟals of Management, Tata McGraw Hill EducaƟon, 2010. 

4. Y. K. Bhushan, Fundamentals of Business OrganizaƟon and Management, (9e) Sultan 
Chand & Sons, 2014. 

5. P. C. Tripathi, Principles of Management, Tata McGraw-Hill EducaƟon, 2008. 

6. H. Koontz, Principles of Management, Tata McGraw Hill EducaƟon, 2004. 
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COM1103: BUSINESS ORAGANIZATION [3 0 0 3] 

The business organizaƟon, its stakeholders and the external environment, The formaƟon and 
consƟtuƟon of business organizaƟons, The purpose and types of business organizaƟon, 
Stakeholders in business organizaƟons, PoliƟcal and legal factors affecƟng business, 
Macroeconomic factors, Micro economic factors, Social and demographic factors, Technological 
factors, Environmental factors, CompeƟƟve factors, Business organizaƟonal structure, funcƟons 
and governance, The formal and informal business organizaƟon, Business organizaƟonal structure 
and design, OrganizaƟonal culture in business, CommiƩees in business organizaƟons, Governance 
and social responsibility in business, Leading and managing individuals and teams, Leadership, 
management and supervision, Recruitment and selecƟon of employees, Individual and group 
behavior in business organizaƟons, Team formaƟon, development and management, MoƟvaƟng 
individuals and groups, Learning and training at work, Review and appraisal of individual 
performance, Personal effecƟveness and communicaƟon, Personal effecƟveness techniques, 
Consequences of ineffecƟveness at work, Competence frameworks and personal development, 
Sources of conflicts and techniques for conflict resoluƟon and referral, CommunicaƟng in 
business, Professional ethics in accounƟng and business, Fundamental principles of ethical 
behavior, Corporate codes of ethics, Ethical conflicts and dilemmas.  

References: 

1. M.C. Shukla, Business OrganizaƟon & Management, S. Chand (G/L) & Company Ltd, 
December 2016 

2. Neeru Vasishth, Business OrganizaƟon & Management, Taxmann PublicaƟons 
Private Limited, July 2017. 

3. Vijay Kumar Kaul, Business OrganizaƟon & Management, Pearson EducaƟon, January 
2018. 

4. P. C. Tulsian, Vishal Pandey, Business OrganizaƟon & Management, Pearson 
EducaƟon India, September 2016. 

 

LCM1119: BUSINESS LAWS [4 0 0 4] 

EssenƟal elements of legal systems: - Business, poliƟcal and legal systems, InternaƟonal trade, 
internaƟonal legal regulaƟon and conflict of laws, AlternaƟve dispute resoluƟon mechanisms, 
InternaƟonal business transacƟons, Business Laws: Meaning of Business Laws, Laws and Business 
managers, Government and Business RelaƟonship in India. Indian Contract Act 1872: Proposal, 
Acceptance, Promise, ConsideraƟon, Capacity to Contract, Breach of Contract, Remedies Against 
Breach of Contract, quasi contract, some important secƟons of Contract Act, Agency law, The Sale 
of Goods Act, 1930: EssenƟals of Contract of Sale, Sales, CondiƟons and WarranƟes, Passing of 
Property of Goods, Transfer of Title by Non Owners, Right of contract seller. ObligaƟons of the 
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seller and buyer, and provisions common to both. IntroducƟon to the UN ConvenƟon on Contracts 
for the InternaƟonal Sale of Goods and ICC Incoterms, TransportaƟon and payment of 
internaƟonal business transacƟons, TransportaƟon documents and means of payment, The 
Consumer ProtecƟon Act, 1986: Salient feature, DefiniƟon of consumer; Grievance redressal 
machinery. Partnership laws including Limited Liability Partnership (LLP). Insolvency law: - 
Insolvency and administraƟon. 

References: 

1. P.M. Rao “MercanƟle Law for CPT Course, PHI Learning. (2011). 

2. P.CTulsian “MercanƟle Law for CPT Course”, Tata McGraw Hill PublicaƟon 

3. Kapoor N.D.; Elements of MercanƟle Law, S. Chand, New Delhi. 

4. Kuchal M.C, Business Law, Vikas Publishing House, New Delhi. 

 

COM1104: ECONOMIC ANALYSIS – I [3 0 0 3] 

IntroducƟon: Problem of scarcity and choice: scarcity, choice and opportunity cost; producƟon 
possibility fronƟer; economic systems. Economics: Meaning and DefiniƟon, Types of Economics, 
factors of producƟon. Concept of UƟlity: Cardinal and Ordinal, Marginal, Average and Total UƟlity 
concepts, diminishing marginal uƟlity, income and subsƟtuƟon effects. Demand and supply: law 
of demand, determinants of demand, shiŌs of demand versus movements along a demand curve, 
market demand, law of supply, determinants of supply, shiŌs of supply versus movements along 
a supply curve, market supply, market equilibrium. ElasƟcity: price elasƟcity of demand, 
calculaƟng elasƟcity, determinants of price elasƟcity, other elasƟciƟes. Cost, Revenue and 
ProducƟon: Short run and Long run cost curves, Fixed cost, Variable cost, Total cost, Average fixed 
cost, Average variable cost, Average cost, Marginal cost; RelaƟonship between Average cost and 
Marginal cost; Revenue: Basic concepts; ProducƟon – Meaning, CharacterisƟcs, ProducƟon 
FuncƟon; Law of Variable ProducƟon, Returns to scale. Elementary theory of markets: Perfect 
CompeƟƟon, Pure Monopoly, MonopolisƟc CompeƟƟon and Oligopoly. 

References: 

1. R G Lipsey, Textbook of PosiƟve Economics, Weidenfeld & Nicolson. 

2. P A Samuelson & William D Nordhaus, Economics, Irwin McGraw Hill. 

3. Sundaram and Vaish, Principles of Economics, Ratan Prakashan Mandir. 
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LLC1110: COMMUNICATIVE ENGLISH [2 0 0 2] 

CommunicaƟon- DefiniƟon, Process, Types, Flow, Modes, Barriers; Types of Sentences; Modal 
Auxiliaries; Tenses and its Usage; Voice; Reported Speech; ArƟcles; Subject-Verb Agreement; 
Spoƫng Errors; Synonyms and Antonyms; One Word SubsƟtuƟon; Reading Comprehension; 
Précis WriƟng; Essay WriƟng; Formal LeƩer WriƟng; Email EƟqueƩes; Résumé & Curriculum Vitae; 
Statement of Purpose; PresentaƟons.  

References: 

1. Collins English Usage. Harpers Collins, 2012.  

2. Hobson, Archie Ed. The Oxford DicƟonary of Difficult Words, Oxford, 2004.  

3. D. Jones, English Pronouncing DicƟonary, ELBS, 2011. 

4. N. Krishnaswamy, Modern English: A Book of Grammar Usage and ComposiƟon, 
Macmillan India, 2015. 

5. Longman DicƟonary of Contemporary English, Pearson, 2008. 

6. M. McCarthy, English Idioms in Use, Cambridge UP, 2002. 

7. S. Mishra, C. Muralikrishna, CommunicaƟon Skills for Engineers, Pearson, 2004. 

8. Oxford DicƟonary of English, Oxford UP, 2012. 

9. N.D. Turton, J.B. Heaton, Longman DicƟonary of Common Errors, Pearson, 2004. 

 

CHY1003: ENVIRONMENTAL SCIENCE [3 0 0 3] 

IntroducƟon: MulƟdisciplinary nature, scope and importance, sustainability and sustainable 
development; Ecosystems: Concept, structure and funcƟon, energy flow, food chain, food webs 
and ecological succession, examples; Natural Resources (Renewable and Non-renewable 
Resources): Land resources and land use change, Land degradaƟon, soil erosion and 
deserƟficaƟon, deforestaƟon; Water: Use and over-exploitaƟon, floods, droughts, conflicts; 
Energy resources: Renewable and non- renewable energy sources, alternate energy sources, 
growing energy needs, case studies; Biodiversity and ConservaƟon: Levels, biogeographic zones, 
biodiversity paƩerns and hot spots, India as a mega-biodiversity naƟon; Endangered and endemic 
species, threats, conservaƟon, biodiversity services; Environmental PolluƟon: Type, causes, 
effects, and controls of Air, Water, Soil and Noise polluƟon, nuclear hazards and human health 
risks, fireworks, solid waste management, case studies; Environmental Policies and PracƟces: 
Climate change, global warming, ozone layer depleƟon, acid rain, environment laws, 
environmental protecƟon acts, internaƟonal agreements, nature reserves, tribal populaƟons and 
rights, human wildlife conflicts in Indian context; Human CommuniƟes and the Environment: 
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Human populaƟon growth, human health and welfare, reseƩlement and rehabilitaƟon, case 
studies, disaster management, environmental ethics, environmental communicaƟon and public 
awareness, case studies; Field Work and visit. 

References: 

1. R. Rajagopalan, Environmental Studies: From Crisis to Cure, Oxford University Press, 2016. 

2. A. K. De, Environmental Studies, New Age InternaƟonal Publishers, New Delhi, 2007. 

3. E. Bharucha, Text book of Environmental Studies for undergraduate courses, UniversiƟes 
Press, Hyderabad, 2013. 

4. R. Carson, Silent Spring, Houghton Mifflin Harcourt, 2002. 

5. M. Gadgil & R. Guha, This Fissured Land: An Ecological History of India, University of   
California Press, 1993. 

6. Martha J. Groom, K. Meffe Gary and Carl Ronald Carroll, Principles of ConservaƟon 
Biology, OUP, USA, 2005. 

 

 

COM1201:  COST ACCOUNTING [3 1 0 4] 

Cost AccounƟng: Concept of Cost, objecƟves, funcƟons, Types of Cost, DisƟncƟons between 
Financial, Management accounƟng and Cost AccounƟng, Elements of Cost. PreparaƟon of cost 
sheet 

Material Cost: Purchasing, receiving and storage of material, Inventory control techniques-stock 
levels, EOQ, ABC analysis. Pricing of material issues-pricing methods-FIFO, LIFO and Average 
methods.   

Recording of Labour Cost: methods of payment of wages including incenƟve plans - Halsey and 
Rowan plans, Taylor s Piece Rate method 

Overhead: ClassificaƟons allocaƟon, apporƟonment, re-apporƟonment, and absorpƟon of 
overhead costs.  

Methods of CosƟng: Job cosƟng. Contract CosƟng. Process cosƟng (process losses, Joint and By-
products, Inter-Process Profits, CosƟng of Work-in-Progress) OperaƟng CosƟng (only for transport 
services) 

References: 

SEMESTER II 



7 
 

1. Jawaharlal & Srivastawas, Cost AccounƟng, McGraw Hill EducaƟon (India) Pvt. Ltd., 
2012. 

2. N. K. Agarwal, Cost AccounƟng, Asian Books.  

3. M. N. Arora, A Text Book of Cost & Management AccounƟng, Vikas Publishing House 
Pvt Ltd., New Delhi.  

4. A. K. BhaƩacharya, Principles & PracƟce of Cost AccounƟng, PHI Learning, 2012. 

5. Oswal, Rajpurohit & Maheshwari, Cost AccounƟng, Ramesh Book Depot Jaipur. 

 

COM1202: FINANCIAL ACCOUNTING –II [4 1 0 5] 

SecƟonal Balancing and Self Balancing systems. Accounts from incomplete records (Single entry 
system). AccounƟng for empty containers. Voyage Accounts. Insurance Claim: Loss of Stock & 
ConsequenƟal Losses. Royalty Accounts. Hire Purchase and installment payment systems. Branch 
AccounƟng. Departmental AccounƟng. Investment Accounts. Partnership AccounƟng: General, 
Admission of Partner, ReƟrement and Death of Partner, DissoluƟon of Firm, Insolvency of 
partners, Piecemeal DistribuƟon, Sale of Business and AmalgamaƟon of Firm, Conversion of 
Partnership into a Limited Company. 

References: 

1. Shukla M.C., Grewal T.S, and S.C.L Gupta: Advanced AccounƟng, S. Chand & Co. New 
Delhi.  

2. R L Gupta, and M Radhaswamy: Financial AccounƟng, Sultanchand & Sons, New Delhi. 

3. Maheswari S. N: Financial AccounƟng, Vikas Publishing House, New Delhi. 

4. Jain, Khandelwal, Pareek & Dave, Financial AccounƟng, Ajmera Book Co., Jaipur. 

5. Rajpurohit & Joshi, Financial AccounƟng, RPP, Jodhpur.  

 

COM1203: ECONOMIC ANALYSIS – II [4 0 0 4]  

Circular Flow of Income, Economic Sectors, Growth and Development defined. NaƟonal Income 
– Meaning, Concepts, Methods of measuring NI with its limitaƟons. Business Cycles Theory, 
InflaƟon: Meaning, Types, Causes & effects of InflaƟon, Measures to control inflaƟon, , DeflaƟon: 
Meaning, Difference between InflaƟon and DeflaƟon and StagflaƟon. Theory of Unemployment 
and Income, Elementary Keynesian Economics [Marginal Propensity to consume, Marginal 
Propensity to Invest, MulƟplier, Accelerator], Money Supply, Elementary Monetary policy and 
Elementary Financial Policy. 
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References: 

1. M. C. Vaish, Macro Economic Theory, Vikas Publishing House Pvt Ltd., Delhi, 2014. 

2. R. J. Barro, Macro Economics, PHI Learning Pvt. Ltd., Delhi, 2012. 

3. E. Shapiro, Macroeconomic Analysis, GalgoƟa PublicaƟon Pvt. Ltd., 2013. 

4. D. N. Diwedi, Macroeconomics Theory and Policy, Tata McGraw Hill EducaƟon Pvt. Ltd., 
New Delhi, 2012. 

5. E. D. Souza, Macroeconomics, Pearson, New Delhi, 2012. 

6. M. L. Jhingan, Macro Economic Theory, Vikas Publishing House Pvt Ltd., Delhi, 2013.  

 

COM1204: BUSINESS COMMUNICATION [3 0 0 3] 

Business CommunicaƟon - Meaning, Nature, Scope, ObjecƟves, process; EssenƟals/principles of 
good communicaƟon; Factors affecƟng communicaƟon, Types of Business CommunicaƟon- 
Formal v/s Informal, interpersonal v/s Intrapersonal, Verbal v/s non-verbal; individual v/s group, 
Grapevine CommunicaƟon. Types of Non-Verbal CommunicaƟon – Facial expressions, Gestures; 
ParalinguisƟcs, Body Language & Posture, Kinesics, Proxemics, HapƟcs. EffecƟve Listening: 
Principles and factors affecƟng the listening, qualiƟes of a good listener. 

Building Good Business WriƟng - Business LeƩers: Types & essenƟals of business leƩers, planning 
the leƩer and their execuƟon, resume wriƟng and cover leƩer wriƟng, Report WriƟng, Email 
WriƟng – Structure, Language. Enhancing CommunicaƟon Skills through Mock Interviews, 
MeeƟngs, Group Discussions, and pracƟcing presentaƟon skills  

 

 References: 

1. Meenakshi Raman and Singh Prakash, Business CommunicaƟon, Oxford 
University Press, New Delhi 

2. R.K. Madhukar; Business CommunicaƟon, Vikas Publishing House. 

3. Ronald B. Adler & George Rodman; Understanding Human CommunicaƟon, 
Oxford publicaƟon. 

COM1205: FUNDAMENTALS OF ENTREPRENEURSHIP & INNOVATION  [3 0 0 3] 

Entrepreneurship: Meaning, DefiniƟon, CharacterisƟcs of Entrepreneurship, Need of 
Entrepreneurship, Entrepreneur: Meaning, DefiniƟon, Nature of Entrepreneur, Type of 
Entrepreneur, Entrepreneur Vs Entrepreneurship, Types of Entrepreneurships, Stages in 
entrepreneurial process and FuncƟons of an Entrepreneur. QualiƟes of a successful entrepreneur. 
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Origin and development of Entrepreneurship in India. Theories of Entrepreneurship: Sociological 
Theories, Economic Theories, Cultural Theories, Psychological Theories. Entrepreneurial 
Development Program (EDP): Role of central government and state government in promoƟng 
entrepreneurship. Schemes, and Grants provided by government of India for Entrepreneurship 
Development. Roles and responsibility of an entrepreneur. Snap Shot of a few Selected Successful 
1st generaƟon entrepreneurs. PromoƟon of a Venture, OpportuniƟes Analysis, External 
environment analysis: Economic, Social, Technological and CompeƟƟve factors. Legal 
requirements for establishment of a new venture, sources of funds and documents required for 
registering a new venture. Role of Special financial InsƟtuƟons in Entrepreneurship. PreparaƟon 
of a Project. Business models: Concept, Components of business model, Types of business 
models, Developing a business plan. E-Business: Concept, Social networks, E-commerce, 
Elements of web markeƟng strategy. The social entrepreneurship: Concept, characterisƟcs and 
types. 

References: 

1. Arora, R. and Sood, S.K. Fundamentals of Entrepreneurship and Small Business 
Management. Kalyani Publishers, Ludhiana. 

2. Desai, V. Small-Scale Industries and Entrepreneurship. 3/re, Himalayan 
Publishing House, Mumbai. 

3. Ramachandaran, K. Managing a New Business Successfully. Global Business 
Press, New Delhi. 

4. Gupta C B and Khanka S, Entrepreneurship & Small Business Management, 
Sultan Chand and Sons, New Delhi. 

 

COM1230: INFORMATION TECHNOLOGY & ACCOUNTING (LAB BASED) [1 0 4 3] 

Data and InformaƟon, Quality of InformaƟon, Level of InformaƟon. An overview of AccounƟng 
InformaƟon system (AIS). AIS and Business OrganizaƟon, AccounƟng Procedures and Controls in 
Computer Environment, Audit of AccounƟng System using Computer. 

IntroducƟon to MS Excel-Create workbooks, Modify workbook content, Modify worksheet 
content, Arrange mulƟple workbook windows, Add buƩons to the Quick Access Toolbar, Enter 
and revise data, Move data within a workbook, Find and replace data, Correct and expand upon 
worksheet data, Define Excel tables, creaƟng of one way tables and two way table, Format cells, 
Apply workbook themes and Excel table styles, Add images to worksheets, Add headers and 
footers to printed pages, CreaƟon of Frequency tables and data interpretaƟon using excel.  
Prepare worksheets for prinƟng. Print worksheet, Name groups of data, create formulas to 
calculate values, summarize data, Find and correct errors in calculaƟons, manipulate worksheet 
data, Sort worksheet data, look up informaƟon in a worksheet, Use workbooks as templates for 
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other workbooks, consolidate mulƟple sets of data into a single workbook, define an alternaƟve 
data set, Analyse data dynamically by using Pivot Tables, V-look up,  creaƟng of Voucher,  Include 
Office documents in workbooks, Store workbooks as parts of other Office documents, create 
hyperlinks, share workbooks, protect workbooks and worksheets, authenƟcate workbooks, Save 
workbooks for the Web.  

References: 

1. Singh, Sukhbir: Fundamentals of Computer, BPB 

2. Alexis Leon and Mathews Leon: Fundamentals of InformaƟon Technology, 
Vikas PublicaƟon House 

3. Reading Material of Manipal Pro Learn Advanced MS Excel Program. 

 

COM1270: TERM PAPER [0 0 4 2] 

Every student will undertake library study on any topic of his/her choice under the guidance of a 
faculty member and prepare a term paper and give a presentaƟon on that topic and will be 
evaluated on the basis of presentaƟon, contents and query handling. 

 

 

COM2101: ADVANCED ACCOUNTING [3 1 0 4] 

AccounƟng for Financial asset and Instrument, Agricultural Farm AccounƟng, Hotel AccounƟng, 
AccounƟng for InflaƟon, Fund Based AccounƟng, Economic Value Added (EVA) Statement, Value 
Added Statements, ProducƟvity AccounƟng: Input output relaƟonship and their AccounƟng. 
Human Resource AccounƟng: Concepts, Methods, EvoluƟon and ReporƟng. IntroducƟon to 
government accounƟng and Fund based accounƟng. Social accounƟng and Environmental 
accounƟng. 

References: 

1. J. R. Batliboi, Advanced AccounƟng, India PrinƟng Work, Bombay Latest EdiƟon. 

2. M. C. Shukla  & Grewal, T.S. Advanced Accounts, Vol-2, 17e, S. Chand Publishing,  

3. R. L. Gupta, Advanced Accountancy, 13e (English), S. Chand Publishing, Vol. II  

4. H. Chakraborty, Advanced Accountancy, Oxford University Press, CalcuƩa. 

5. William Pickles, Accountancy, (5e) Financial Times PrenƟce Hall. 

SEMESTER III 
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COM2102: PRINCIPLES OF MARKETING [ 3 0 0 3] 

IntroducƟon to markeƟng management: Concept, Importance, Scope, Core markeƟng concepts, 
Company orientaƟon toward the marketplace, MarkeƟng mix. Value delivery process, Value 
chain, Corporate and division strategic planning, Strategic business unit planning. Scanning of 
markeƟng environment. Market segmentaƟon, TargeƟng and PosiƟoning (STP). Product: Product 
levels, Product classificaƟon, Product differenƟaƟon, Product mix, Product life cycle, new product 
development. Pricing: Concept, Factors influencing pricing, Process, and methods of pricing. 
DistribuƟon Channels: Concept, Importance, MarkeƟng flows in markeƟng channels, SelecƟon 
and management of distribuƟon channels, markeƟng systems. Wholesaling and Retailing: 
Concept, FuncƟons, and types. PromoƟon Mix: AdverƟsing, Sales promoƟon, Personal selling, 
Publicity and Public relaƟon, Direct markeƟng. MarkeƟng Research: Concept, Purpose, Research 
Process, and techniques of research. Contemporary issues in markeƟng: Green markeƟng, Digital 
markeƟng, social markeƟng 

References: 

1. Kotler, P., Keller, K.L. Koshy, A. & Jha, M. (2012). MarkeƟng Management: A South Asian 
PerspecƟve: 14th EdiƟon, Pearson PublicaƟon. 

2. Ramaswamy, V.S. & Namakumari, S. (2013). MarkeƟng Management, 5th EdiƟon Mc Graw 
Hill India. 

3. Baines, P. (2015). Chris fill, Kelly Page, Piyush Sinha, MarkeƟng, Asian EdiƟon. Oxford 
University Press. 

4. Saxena, R. (2012). MarkeƟng Management, 4th EdiƟon, Tata McGraw Hill EducaƟon. 

 

COM2103: AUDITING [3 0 0 3] 

AudiƟng: Audit Programs; Auditor’s working papers, Test checking and rouƟne checking.   
Elementary knowledge of Management Audit, OperaƟonal Audit, Efficiency Audit, Corporate 
Social Audit.  Rights, DuƟes and LiabiliƟes of an auditor and rules. InvesƟgaƟon: InvesƟgaƟon on 
behalf of perspecƟve purchaser of business, banker and prospecƟve. Internal Control:  evaluaƟon 
of internal control; internal Check and internal audit, Internal control regarding sales, Purchases, 
Assets, LiabiliƟes and salaries and wages, Vouching. VerificaƟon and ValuaƟon of assets and 
liabiliƟes, Audit Reports and Audit CerƟficates. Audit of Joint Stock Companies: Appointment, 
Removal and RemuneraƟon of company auditor, Audit of share capital, debentures and 
managerial remuneraƟon, Audit of Government Companies with reference to SecƟon 619 of the 
Company Act 1956. Divisible Profits Including Audit of Reserves & Provisions. 

References: 

1. A. Kumar, R. Sharma, AudiƟng theory & PracƟce, AtlanƟc Publishing.  
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2. S. Goyal, Text book of audiƟng: Theory & PracƟce, Subline publishing  

3. S. K. Basu, Fundamental of AudiƟng, Pearson publicaƟon.  

4. Jain, Khandelwal & Pareek, AudiƟng, Ramesh Book Depot. 

5. Spicer and Pegler: PracƟcal AudiƟng by W.W. Bigg, Indian EdiƟon by S.V.Ghatalia, Allied 
Publisher 

6. J. R. Batliboi, Principles and PracƟce of AudiƟng, Standard Accountancy PublicaƟon, P. 
Ltd., Bombay 

7. B. N. Tandan, A hand book of pracƟcal AudiƟng, S. Chand & Co. Delhi 

8. Kamal Gupta, Contemporary AudiƟng, Tata McGraw Hill Publishing Co. 

9. Brain Jenkins & Anthony Pinkney, An Audit Approach to Computers, The Inst. Of Chartered 
Accountants In England and Wales 

10. Vyas and Vyas, AudiƟng 

 

COM2104: HUMAN RESOURCE MANAGEMENT [3 0 0 3] 

Human Resource Management: Concept and funcƟons of HRM, competencies of HR manager, 
organizaƟon of HR department, HR policies, Emerging challenges of human resource 
management: workforce diversity, work life balance. AcquisiƟon of Human Resource: Human 
Resource Planning; Job Analysis: Job DescripƟon and Job SpecificaƟon; Recruitment: concept and 
sources, SelecƟon: concept, process, tesƟng and interview; Placement and InducƟon. Training 
and Development: Concept and importance; Training Need Analysis; Designing training 
programmes; training methods; Management development programmes; EvaluaƟng training 
effecƟveness; Challenges in training and development; Career Planning. CompensaƟon & 
IntegraƟon: Concept of CompensaƟon, HR policies; Job evaluaƟon; Methods of wage payments 
and incenƟves plans; Fringe benefits; MoƟvaƟon and Morale; Conflicts; Grievance Procedure; 
Handling Discipline; SeparaƟon: SeparaƟon Process, Lay off, Retrenchment, Dismissal and 
Discharge. Performance Management: Performance Management Concept; ObjecƟves and 
CharacterisƟcs of Performance Management; Performance Appraisal and Performance 
Management; Methods of Performance Management; Monitoring performance and reporƟng, 
Performance analysis and Behavioral aspects, Performance measurement and control, Criteria for 
measuring PM; Performance Management PracƟces of Different Companies. 

References: 

1. Aswathappa, K., Human resources and Personnel Management, Tata McGraw Hill, New 
Delhi. 
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2. Dessler. G. and Varkkey, B., Human Resource Management, Pearson EducaƟon, Delhi. 

3. Chhabra, T.N., Human Resource Management, Dhanpat Rai & Co., Delhi. 

4. Decenzo, D.A. and Robbins, S.P., Fundamentals of Human Resource Management, Wiley, 
India. 

5. Rao, V.S.P., Human Resource Management: Text and Cases, Excel Books. 

6. Gupta, C.B., Human Resource Management, Sultan Chand & Sons, Delhi. 

 

COM2105: DIRECT TAX (TAXATION – I) [4 1 0 5] 

IntroducƟon & DefiniƟons of Basic Terms, Tax administraƟon & AuthoriƟes, ResidenƟal status and 
incidence of tax, Agricultural Income, Exempted Incomes, ComputaƟon of taxable income under 
the Salary head, House property head, Business or profession head, Capital gain head, other 
sources head. AggregaƟon of clubbing of Income, Set off and Carry Forward of Losses. DeducƟons 
from gross total income. ComputaƟon of total income and tax liability of an individual. 
Assessment procedure of Online return filling. 

References: 

1. Choudhary P; Income Tax, Choudhary Prakashan, 2015, Jaipur. 

2. Ahuja G, Gupta R. SystemaƟc approach to Income Tax, service Tax & VAT, 
Bharat Law House pvt. Ltd. New Delhi. 

3. Singhania V.K., Singhania M; Student Guide to Income Tax, Taxmann 
PublicaƟon Pvt. Ltd., 2015. 

 

COM2140: CUSTOMER RELATIONSHIP MANAGEMENT [3 0 0 3] 

Customer RelaƟonship Management (CRM): Concept, Nature, Scope, Development of CRM 
PracƟces, Advantages of CRM, Types of CRM, Factors influencing CRM growth, CRM Strategies for 
developing and sustaining relaƟonships. CRM Comprehensive and implementaƟon model: CRM 
comprehension, Components of CRM programme, CRM value chain, CRM process. Managing 
customer lifecycle: Concept, importance, customer acquisiƟon, customer retenƟon and 
development. Customer SaƟsfacƟon: Meaning, components, models, Scales, and models for 
measuring customer saƟsfacƟon. Customer loyalty: Concept, significance, dimensions, and 
determinants of loyalty. Strategic framework for CRM: concept of customer porƞolio 
management (CPM), basic disciplines of CPM, customer porƞolio models, customer experienced 
value, sources of customer value, value through markeƟng mix, service quality determinants and 
SERVQUAL gaps model, managing customer experience. InformaƟon technology in CRM: e-CRM 
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concept, advantages, funcƟonal components of CRM soluƟon, ApplicaƟons of e-CRM, Database 
management, Database construcƟon, Data warehousing, data mining.  CRM in Service Sector: 
Growth of services in India, Status of Customer RelaƟonship Management in service industry in 
India; Customer RelaƟonship Management in Banking and Financial Services and CRM in 
Insurance Sector. 

References: 

1. Alok Kumar Rai (2013). Customer relaƟonship management: Concepts and cases. PHI 
Learning Pvt. Ltd. 

2. Francis BuƩle &  Stan Maklan (2019) Customer RelaƟonship Management: Concepts 
and Technologies, Routledge Publishers. 

3. Jagdish N.Sheth, Atul ParvaƟyar & G.Shainesh(2017). Customer RelaƟonship 
Management, Emerging Concepts, Tools and ApplicaƟon, Tata McGraw Hill 
EducaƟon. 

4. Shamsher Singh (2018). Customer RelaƟonship Management: A Corporate Strategy, 
Himalaya Publishing House Pvt. Ltd. 

 

COM2141: RESEARCH METHODS IN MANAGEMENT [3 0 0 3] 

Purpose of research, CharacterisƟcs of good research, Types of research, Steps in the research 
process. Problem DefiniƟon: Meaning of research problem, Guidelines and criteria for selecƟng 
a problem, Techniques for formulaƟng a research problem. ObjecƟves; Research Process; Types 
of Research (QuanƟtaƟve & QualitaƟve only), Research Designs; Hypothesis, Sampling: Meaning, 
Types of Sampling. DeterminaƟon of Sample Size. Data CollecƟon Method: ObservaƟonal, 
QuesƟonnaire, Interviews & Schedule. Data Processing: ClassificaƟon, TabulaƟon, Coding of Data, 
Diagrams, Meaning of Level of Significance. Analysis of Data: Central Tendency, T-Test, ANOVA, 
Non-Parametric Tests: Chi Square test. Report wriƟng. 

References: 

1. Donald R. C, Pamela S. S. Business Research Methods, Tata McGraw Hill 
PublicaƟon, New Delhi. 

2. Kothari C.R. (2006). Research Methodology Methods and Techniques, New 
Age InternaƟonal PublicaƟon, New Delhi. 

3. Sharma K.R.; OperaƟonal Research & QuanƟtaƟve Techniques, Kalyani 
PublicaƟons. 

4. Kapoor V.K.; OperaƟonal Research, Sultan Chand & Co. 
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COM2142: FINANCIAL STATEMENT INTERPRETATION [3 0 0 3] 

FINANCIAL STATEMENT ANALYSIS: ObjecƟves, Importance and LimitaƟons.  

ComparaƟve Statements, Common Size- Income Statements and Balance Sheet analysis, Trend 
Analysis.  

RATIO ANALYSIS: ClassificaƟon of RaƟos, Advantages and its limitaƟons, Liquidity RaƟos, 
Profitability RaƟos, AcƟvity RaƟos, Solvency RaƟos.  

FUND FLOW STATEMENT: Meaning, Concept of Fund, Meaning of Flow of Fund, Techniques and 
preparaƟon, Uses, LimitaƟon.  

CASH FLOW STATEMENT: Meaning, ObjecƟve, PreparaƟon, and analysis of Cash Flow Statement 
(as per AS 3) (Direct and Indirect Method), LimitaƟons  

Comparison of Fund Flow and cash Flow Analysis 

Reference: 

1. Dr. John Robertson - Financial raƟo analysis - John Robertson publishers 

2. K. R. Subramanyam - Financial Statement Analysis – Mc Graw Hill 

 

COM2143: PROJECT PLANNING AND CONTROL [3 0 0 3] 

Project: Meaning, DefiniƟon, CharacterisƟcs, Project IdenƟficaƟon: Project Ideas, Screening of 
Ideas, Environmental Scanning And Opportunity Analysis, Project Life Cycle, Project Feasibility 
Analysis: Market Technical And Financial Analysis. Causes of Project Failure. Social Cost Benefit 
Analysis. Project OrganizaƟon Structure, Seƫng Up of OrganizaƟon Structure, Project Manager: 
QualificaƟons, SelecƟons and Training; Role & Responsibility of a Project Manager. Marginal 
CosƟng Technique for Project Management, Project EvaluaƟon Under Risk & Uncertainty: Risk 
Adjusted Rate Method, Certainty Equivalent Method, Probability Method, SensiƟvity Analysis. 
Project Control: - Time Control- Scheduling and Control by Network Techniques like PERT & CPM, 
Cost Control- Budgetary Controls. Project BudgeƟng Techniques: Pay-Back, Average Rate of 
Return , Net Present Value & Internal Rate of Return. 

References: 

1. Project Management: Prof. N.P. Agarwal, Dr. B.K. Sharma 

2. Project Management: Dennis Lock (Gower Publishing) 

3. Project Management: Harvey Maylor (Pearson PublicaƟon) 

4. Project Management: Prasanna Chandra (TMH) 
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5. Project Management: R. Pannerselvam, P. Senthilkumar (PHI) 

6. Project Management: Gray, Larson & Desai (TMH) 

 

 

COM2201: CORPORATE ACCOUNTING [3 1 0 4] 

IntroducƟon to Corporate AccounƟng- Meaning, concept, advantages, scope.  

Share Capital: Meaning- Kinds of Shares, Recent developments in public issue of shares, Issue of 
Shares and Debentures, Forfeiture and reissue of Shares, Right Issue. RedempƟon of Preference 
Shares, Buy – Back of Shares. UnderwriƟng of Shares and Debentures. RedempƟon of 
Debentures, AcquisiƟon of business. Profit or Loss Prior to IncorporaƟon, PreparaƟon of Final 
Accounts of Companies. Statements of Affairs (including deficiency/surplus Account) and 
Liquidator’s Final Statement of Account of the winding up..  

References: 

1. M. C. Shukla, T. S. Grewal, S. C. L. Gupta, Advanced AccounƟng II, S. Chand & Co. New Delhi.  

2. R. L. Gupta, M. Radhaswamy, Financial AccounƟng, Sultan Chand & Sons, New Delhi. 

3. S. N. Maheshwari, Financial AccounƟng, Vikas Publishing House, New Delhi. 

4. Jain, Khandelwal, Pareek & Dave, Corporate AccounƟng, Ajmera Book Co., Jaipur. 

5. Rajpurohit & Joshi, Corporate AccounƟng, RPP, Jodhpur. 

 

COM2202: INDIRECT TAXES (TAXATION – II) [3 1 0 4] 

ConsƟtuƟonal framework of Indirect Taxes before GST (TaxaƟon Powers of Union & State 
Government); Concept of VAT; Major Defects in the structure of Indirect Taxes prior to GST; 
RaƟonale for GST; Structure of GST ( SGST, CGST, UTGST & IGST); GST Council, GST Network, State 
CompensaƟon Mechanism, RegistraƟon. Levy and collecƟon of GST, Taxable event- “Supply” of 
Goods and Services; Place of Supply: Within state, Interstate, Import and Export; Time of supply; 
ValuaƟon for GST- ValuaƟon rules, taxability of reimbursement of expenses; ExempƟon from GST; 
ComposiƟon Scheme and concessional rate scheme; ClassificaƟon of Goods and Services: 
Composite and Mixed Supplies; Input Tax Credit Eligible and Ineligible Input Tax Credit; 
ApporƟonments of Credit and Blocked Credits; Payment of Taxes; Refund; Doctrine of unjust 
enrichment; TDS, TCS. Reverse Charge Mechanism, Job work. Procedures Tax Invoice, Credit and 
Debit Notes, Returns, Audit in GST, Assessment: Self-Assessment, Summary and ScruƟny. E-way 

SEMESTER IV 
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bills, zero-rated supply, Offences and PenalƟes, Appeals. Custom Duty: IntroducƟon, DefiniƟon, 
Nature and types of duƟes, Export incenƟve scheme.  

References: 

1. Gupta, S.S. , GST- How to meet your obligaƟons (April 2017), Taxmann 
PublicaƟons 

2. The Central Goods and Services Tax, 2017 

3. The ConsƟtuƟon (One hundred and First Amendment) Act, 2016 

4. The Integrated Goods and Services Tax, 2017 

 

COM2203: FINANCIAL MANAGEMENT [3 1 0 4] 

IntroducƟon: Meaning, Nature, Scope and ObjecƟves of Financial Management, Agency 
Problems, Financial Manager’s Role, Time Value of Money. Investment Decisions: Nature of 
Investment Decisions, Types of Investment Decisions, Capital BudgeƟng – Meaning, Importance, 
Process, Cash Flows vs AccounƟng Profit, Capital BudgeƟng Techniques – Pay Back Method, 
Discounted Pay Back Method, AccounƟng Rate of Return, Net Present Value Method, Internal 
Rate of Return (IRR) and Profitability     Index. Financing Decisions: Sources of long-term financing, 
Cost of Capital-  Concept, DefiniƟon and Importance, Types of costs, Measurement of Specific 
Costs - Cost of Equity, Cost of Retained Earnings,  Cost of Preference Shares, and Cost of Debt. 
ComputaƟon of Overall Cost of Capital, Weighted Average Cost of Capital (WACC), Capital 
Structure and ValuaƟon: Meaning of Capital Structure, Determinants of Capital Structure, Capital 
Structure Theories – DefiniƟons, Net Income Approach, Net OperaƟng Income Approach, 
Modigliani Miller Approach, and TradiƟonal Approach. Leverage: Meaning, OperaƟng Leverage, 
Financial Leverage, Combined Leverage, EBIT-EPS Analysis. Dividend Decision: Theories for 
Relevance and irrelevance of dividend decision for corporate valuaƟon, Walter’s Model, Gordon’s 
Model, MM Approach, Cash and stock dividends. Dividend policies in pracƟce.   

References: 

1. Khan M. Y. and Jain P. K. - Financial Management - Tata McGraw-Hill 
Publishing 

2. Pandey I. M. - Financial Management - Vikas Publishing House Pvt Ltd. 

3. James C. Van Horne and John M. Wachowicz, Jr. - Fundamentals of 
Financial Management- Pearson EducaƟon Limited 
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LCM2219: COMPANY LAW AND SECRETARIAL PRACTICE [3 0 0 3] 

A brief history of Indian Companies Act: Types of Companies - Private Company, Public Company, 
RemuneraƟon, Small Company, Subsidiary Company FormaƟon of public limited Company. 
Memorandum and ArƟcles of AssociaƟon. Prospectus, Share, Share Capital, Allotment, 
Membership Borrowing Power: Debenture – issue, floaƟng and fixed charge; registraƟon of 
mortgage and charges. Directors, Managing Directors and Mangers, Company Management, 
PrevenƟon of Mismanagement and Oppression, Company Secretary: Appointment, PosiƟon, 
rights, duƟes and liabiliƟes. Winding up of Company, Company MeeƟngs. Secretarial PracƟce and 
Law relaƟng to formaƟon Issue, allotment, forfeiture and transfer of shares, payment of dividend, 
ResoluƟons, NoƟces, Agenda, Quorum and Minutes, Director’s Report. MeeƟng: Types, 
Requisites of a valid meeƟng, Members’ MeeƟng: Statutory, Annual General MeeƟng, 
Extraordinary General MeeƟng.Provisions Special resoluƟon regarding Reserve, Net-worth, 
Officer who is in default, AuthenƟcaƟon of documents, proceedings and contracts, ProhibiƟon on 
Buy-back of shares, Appointment of AddiƟonal Director, ContribuƟon to PoliƟcal parƟes, Loan to 
Directors etc., RestricƟon on non-cash transacƟon with directors, and Key Managerial Personnel. 

References: 

1. Singh A: Indian Company Law, Eastern Book Company (2014). 

2. Kuchhal M.C.: Secretarial PracƟce, Vikas Publishing House. 

3. Kuchhal M.C.: Modern Indian Company Law, Vikas Publishing House. 

4. Mathew, M J Company Law and Secretarial PracƟce, R B S A Publishers. 

5. Kapoor. N.D.: Company Law and Secretarial PracƟce, Sultan Chand & Sons. 

 

COM2240 FINANCIAL ACCOUNTING USING TALLY ERP 9 [Lab Based] [1 0 4 3] 

Computerized Financial AccounƟng: Journalizing the transacƟons, Trial Balance & final Accounts 
(Trading, Profit & Loss and Balance Sheet), Adjustment entries, Display and reporƟng of 
accounƟng statements, PreparaƟon of Project using all pracƟcal tools. Traders Financial A/c: 
Customer supplier profile, sales, purchase, voucher entry as per types of voucher, B/R, 
Outstanding report, Interest calculaƟon. Inventory Management: store ledger, Display and 
reporƟng of Inventory statements. AccounƟng with Inventory: Need and importance of updaƟng 
inventory with accounƟng entries, Vouchers for combined entries, creaƟon of stock and ledger 
items, precauƟons of inventory reports in different styles. Data Maintenance: Tax AccounƟng: 
Fringe Benefit tax, TDS, VAT, CST, Excise Duty, Service Tax, Payroll accounƟng. IntroducƟon of 
Various AccounƟng SoŌware’s.  
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References: 

1. A.K. & K.K. Nadhani, ImplemenƟng Tally 9, BPB PublicaƟons. 

2. Dinesh Maidasani, Mastering Tally ERP 9, Laxmi PublicaƟons. 

 

COM2241: MONEY AND BANKING [3 0 0 3] 

Money and EvoluƟon of Money: Explains the nature of money, describes the origin of money, 
idenƟfies the demand for money. Credit CreaƟon: Describes industrial credit, Defines consumer 
credit, explains the meaning of government credit, Describes moral credit. Commercial Banking: 
Explains the history of commercial banks, describes the role of commercial banking, and explains 
the naƟonalizaƟon of banks. Describes the progress of commercial banking aŌer naƟonalizaƟon, 
Defines commercial banks, explains the noncommercial banks in India, Describes the drawbacks 
of commercial banking. Indian Banking: Describes the banking structure in India, Explains the 
working of Indian Banks AssociaƟon (IBA), idenƟfies the sources of funds for Indian banks, 
explains the funcƟoning of Indian banks, and describes the acƟviƟes of banks. Reserve Bank of 
India (RBI): Explains the meaning and funcƟons of RBI, Describes the role of RBI, Discusses the 
RBI’s interface with banks, Explains RBI and monetary policy, Describes the bank rate policy and 
variable reserve raƟo. Monetary Policy: Explains the meaning of monetary policy, describes the 
goals objecƟves and targets of monetary policy, discusses the indicators and the transmission 
mechanism, and describes the instruments of monetary policy. 

References: 

1. Jansen Dennis, Money and Banking, AITBS, New Delhi.  

2. Baye Michael, Money and Banking, AITBS, New Delhi 

COM2242: FINTECH [ 3 0 0 3] 

introducƟon to financial system- financial Services and macroeconomic Variables- Payment and 
seƩlement System, Money and Digital Currency, IntroducƟon to FinTech- Insights into the 
financial technology revoluƟon and disrupƟon. Understand the innovaƟon and opportuniƟes 
therein, How FinTech has disrupted the Banking System-operaƟonal changes, compeƟƟon vs 
collaboraƟon, Cyber Security and Cryptography- Understand issues of using technology in 
providing services and the strategies to overcome those issues, Blockchain and Crypto-
currencies– Understanding of Blockchain technology, its potenƟal and applicaƟon, Cryptography 
and Other Technologies: ApplicaƟon of Cryptography to Blockchain–Using hash funcƟons to chain 
blocks-Digital Signatures to sign transacƟons – Using hash funcƟons for Proof-of-Work Crypto-
currencies Insurance Services and InsurTech- Fundamentals of insurance — policy creaƟon, 
underwriƟng, and claim management, InsurTech as a disruptor to the industry, AlternaƟve 
Lending- P2p Lending and Crowd Sourcing. FinTech RegulaƟon and RegTech - IntroducƟon - 
FinTech RegulaƟons EvoluƟon of RegTech – RegTech. 
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References: 

1. Pathak BharƟ, The Indian Financial System- Markets, InsƟtuƟons and Services, 2E, Pearson 
PublicaƟon William, Jacob, FinTech: The beginners guide to Financial Technology, 2016 

2. ChrisƟ, Susanne & Barberis, Janos, The Financial Technology Handbook for Investors, 
Entrepreneurs and Visionaries – (Wiley, 2016) 

3. Sironi, Paolo Fintech InnovaƟon: From Robo-Advisors to Goal Based InvesƟng and 
GamificaƟon - (Wiley, 2016) 

4. Narayanan Arvind, Bonneau Joseph, Felten Edward, Miller Andrew, Goldfeder Steven, 
Bitcoin and Cryptocurrency Technologies: A Comprehensive IntroducƟon, Princeton 
University Press, 2017 

5. Diedrich Henning, Ethereum: Blockchains, Digital Assets, Smart Contracts, Decentralized 
Autonomous OrganizaƟons, CreateSpace Independent Publishing Plaƞorm, 2017 

6. Stelios Satya, The Cryptocurrency Handbook: FAQs and how to choose the right Cryptos, 
2018 

 

 

COM3101: MANAGEMENT ACCOUNTING [3 1 0 4] 

IntroducƟon, DefiniƟon, Meaning, Scope of Management AccounƟng.  RelaƟonship between Cost 
and Management AccounƟng.  

Marginal cosƟng and managerial decisions: The basic concept of Marginal Cost and Marginal 
CoasƟng, Difference between Marginal cosƟng and AbsorpƟon cosƟng, Break Even Analysis, - 
Meaning and Importance, Break even charts and profit charts, P/V raƟo - Cost Volume Profit 
Analysis- Margin of Safety-Angle of Incidence- Problems in Marginal cosƟng, applicaƟon of 
marginal cosƟng in decision making.  

Standard CosƟng and Variance Analysis: Concept of Standard Costs and actual cost, ApplicaƟon 
and Uses, All Variances: Material, Labor, Overhead, Profit and Sales Variances.  

Budgets and Budgetary Control: DefiniƟon, ObjecƟves, Advantages. PreparaƟon of Budget 
Manual, Key Factor. LimitaƟons, PreparaƟon of different classes of Budgets, Budgetary Control 
Reports. IntroducƟon of zero-Based BudgeƟng and Performance BudgeƟng,  

Responsibility accounƟng: Meaning and ObjecƟves, Responsibility centres, Types, Expenses 
Centre, Profit Centre, Investment Centre. 

SEMESTER V 
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References: 

1. Manmohan & Goyal, S.N: Principles of Management Accountancy, Sahitya Bhawan, Agra. 

2. Anthony, R.N. and Welsh, G.A.: Fundamentals of Management AccounƟng, Richard D. 
Irwin, 3rd EdiƟon, 1981. 

3. Horngren, C.T.: IntroducƟon to Management AccounƟng, PrenƟce – Hall, 4th Indian 
Reprint, 1981. 

4. Rajpurohit B.S & Joshi H.K, Management AccounƟng, RPP Jodhpur. 

 

COM3102: FINANCIAL SERVICES [3 0 0 3]  

An Overview of Financial Services: Meaning- objecƟves and funcƟons – characterisƟcs – 
regulatory framework – scope – fund based and non-fund based acƟviƟes – modern acƟviƟes – 
need for financial services – challenges facing the financial services sector, new financial products 
and services – innovaƟve financial instruments. Merchant Banking: DefiniƟon- origin- growth of 
merchant banking in India- scope- merchant banks and commercial banks- Merchant banking 
services. Mutual Funds: Meaning-classificaƟon of funds, operaƟonal and porƞolio classificaƟon – 
open ended & close ended schemes, importance of mutual funds – mutual fund risks- Reasons 
for slow growth- mutual funds in India. Lease Financing: Meaning & need – types of lease- 
financial leasen v/s operaƟng lease. Advantages and disadvantages, prospects of leasing – Leasing 
in India. Factoring Services: Meaning- definiƟon- features- mechanism benefits, of factoring – 
venture capital- meaning- features- forms of venture capital in India. Credit Cards: Meaning- types 
of credit cards- innovaƟve cards benefits, and demerits. Credit RaƟng- DefiniƟon and meaning- 
funcƟons and benefits limitaƟons of credit raƟng- credit raƟng agencies in India – CRISIL. 

References: 

1. Gordon & Natarajan, Financial markets & services, Himalaya publishing house  

2. E. Dharmaraj, Financial services, S Chand & Co Ltd (1 Dec. 2010) 

MAS3106: BUSINESS STATISTICS [3 0 0 3] 

ApplicaƟons, IntroducƟon, definiƟon, LimitaƟons, Scope, collecƟon of data, methods of staƟsƟcal 
invesƟgaƟon, Laws of staƟsƟcal regularity and inerƟa of numbers, DiagrammaƟc and Graphic 
representaƟon. Measures of Central Value: Meaning. Need for measuring central value. 
CharacterisƟcs of an ideal measure of central value. Types of averages - mean, median, mode, 
harmonic mean and geometric mean. Measures of dispersion: range, quarƟle deviaƟon, mean 
deviaƟon, standard deviaƟon, variance & coefficient of variaƟon. Probability: Meaning and need. 
Theorems of addiƟon and mulƟplicaƟon. CondiƟonal probability. Bayes‟ theorem, Random 
Variable - discrete and conƟnuous. CorrelaƟon & Regression Analysis: Meaning and significance. 
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CorrelaƟon and CausaƟon. Types of correlaƟon. Methods of studying simple correlaƟon - ScaƩer 
diagram, Karl Pearson‟s coefficient of correlaƟon, Spearman‟s Rank correlaƟon coefficient, 
Regression Analysis: Meaning and significance. Regression vs. CorrelaƟon. Regression lines (X on 
Y, Y on X). 

References: 

1. B. L. Agarwal, Basic StaƟsƟcs, New Age PublicaƟons, 2013. 

2. Goon, Gupta, Dasgupta, Fundamental of StaƟsƟcs, Vol. 1. New Age PublicaƟons, 
2013. 

3. S. P. Gupta, StaƟsƟcal Methods, Sultan Chand & Sons, 34th EdiƟon 

4. R. Levin & D. Rubin, StaƟsƟcs for management, PrenƟce Hall 

5. Boot & Cox, StaƟsƟcal analysis for managerial decisions, Tata McGraw Hill 

6. I.C. Dhingra & M. P. Gupta, Lecture in business staƟsƟcs. 

7. Gupta, Goyal, Bhatnagar, Shah, Lodha, Business StaƟsƟcs, Ajmera Book Company, 
2015 

COM3103: PROFESSIONAL & PERSONAL EFFECTIVENESS [0 0 4 2]   

Personality & Self Esteem: Understanding one’s own strengths & weaknesses. Measuring ones’ 
self-esteem, developing and expanding one’s level of confidence & esteem. PercepƟon: Being 
aware of how people form percepƟons about us, becoming aware of our percepƟons about 
people, how our percepƟons affect our interacƟons with different people. Problem Solving, 
EmoƟonal Intelligence: EmoƟonal Intelligence in Management, Components of EmoƟonal 
Intelligence, Analysis of the Impact of EmoƟon at the Workplace, EQ, ApplicaƟon of EQ at 
Workplace, Improving EQ. Team Building: Group dynamics, working teams and team 
effecƟveness, Intra team dynamics, decision making and influence of the group on 
individual/group decision making, Inter group relaƟons - collaboraƟon, conflict management and 
Change Management. Interpersonal Skills: Johari Window, Johari Window vs. Tuckman’s 4 Stages, 
TransacƟonal Analysis, Time Management, Goal Seƫng. Leadership Skills:  IntroducƟon, 
Leadership, MoƟvaƟon, Corporate Culture, Understanding People, Encouraging CreaƟvity and 
InnovaƟon, Coaching & Mentoring Stress Management, Time Management & Goal Seƫng, 
SkepƟcism & commercial awareness. 

COM3170: SUMMER INDUSTRIAL TRAINING [0 0 8 4] 

The objecƟve of the summer training Program is to impart training to the students in business 
units. During the period of training a student undergoes training in acquiring skills for managing 
business in the light of the theoreƟcal concepts, tools, techniques which they acquire in the 
classroom teaching. 
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In the fourth semester the students has to go for industrial training for a period of 8 weeks (45 
working days) in Government/ Private Industries & Offices. The students have to go for training 
on the subject of their related course. The student shall maintain a logbook on daily basis At the 
end of the industrial training the student shall submit a training report along with the logbook 
maintained on daily basis during the period of training and the performance appraisal from 
Industry / Office. The training report is to be prepared by the student in two typed copies and 
one copy to be submiƩed to the HOD within the sƟpulated Ɵme for assessment. 

The report will be assessed by the internal examiner and only on the basis of a cerƟficate of the 
examiner concerned that the training has been saƟsfactorily completed would the student be 
allowed to appear for the viva-voce of the third semester. The training report will be assessed by 
a panel of examiners comprising of one / two external examiners and one internal examiner.  

 

COM3140: SERVICE ENTERPRISE MARKETING [3 0 0 3] 

IntroducƟon to Services MarkeƟng: Understanding Services, Differences in Goods versus Services, 
CharacterisƟcs of Services, Emerging Service Environment, ClassificaƟon of Services (Based on 
process based and Level of Contact), Service MarkeƟng Mix- 7Ps, Service Market SegmentaƟon, 
TargeƟng & PosiƟoning. Consumer Behavior in Services context: The three-stage model of service 
consumpƟon and The Consumer Decision Process. Designing and Managing Service Processes: 
FlowcharƟng Customer service process, Employees’ role in service delivery, Service Triangle, 
Consumers’ role in service delivery, Managing RelaƟonships and building Loyalty: RelaƟonship 
MarkeƟng,  The Wheel of Loyalty, Building foundaƟon for Loyalty, Service MarkeƟng 
CommunicaƟons: Challenges of service communicaƟons, MarkeƟng communicaƟon Planning, 
CommunicaƟon Mix, Focus on Consumer:  Service ExpectaƟons: Types and Factors influencing 
ExpectaƟons and The Zone of Tolerance. Customer PercepƟons:  Defining and Measuring Service 
Quality (Servqual) GAPs Model of service quality. 

References: 

1. Valarie A. Zeithaml & Mary Jo Bitner et.al.- Services MarkeƟng: IntegraƟng Customer 
Focus across the Firm, Tata McGraw-Hill Publishing Company Ltd, 6th EdiƟon, 2017.  

2. Rampal and Gupta, Service MarkeƟng: Concepts, ApplicaƟons, Cases, GalgoƟa PublicaƟon 
company, 2012 ediƟon. 

3. Christopher H. Lovelock, Jochen Wirtz, Jayanta ChaƩerjee, Services MarkeƟng: 
People,Technology, Strategy (A South Asian PerspecƟve) 7th EdiƟon ; Pearson EducaƟon, 
Latest 

4. K. Douglas Hoffman and John E.G. Bateson, Services MarkeƟng Concepts, Strategies and 
Cases, 5th EdiƟon , Cengage, 2016. 
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COM3141: E-COMMERCE [3 0 0 3] 

IntroducƟon to E-Commerce – DefiniƟon, Scope, Advantages and Disadvantages. TransiƟon to E-
commerce in India- E-transiƟon Challenges for Indian Corporates, E-commerce OpportuniƟes for 
Industries, 5 C Model in E-Commerce, Web 2.0, E-commerce v/s E-business. 

Business Models - Based on the RelaƟonship of TransacƟon ParƟes- B2B, B2C, C2C, C2B.  

E-Marketplace- DefiniƟons, funcƟons, advantages, and types. E-markeƟng- concept and 
strategies- permission markeƟng, content markeƟng, affiliate markeƟng and social media 
markeƟng. E-commerce markeƟng funnel. E-branding and E-CRM. 

E-Payment Systems, Legal and Ethical issues in E-Commerce, IT Act 2000. 

M-Commerce – Meaning, scope, advantages, and disadvantages. 

Recent trends and impact of E-Commerce, E-business, M-Commerce on service industry in India. 

References: 

1. Laudon & Traver: E-Commerce, Business and Society Pearson 

2. P T Joseph: E-Commerce, an Indian PerspecƟve, PHI 

3. David Chaffey: E - Business and E - Commerce Management: Strategy, 
ImplementaƟon and PracƟce, Pearson 

4. Skeldon Paul: M-Commerce, Pentagon Press 

 

COM3142: INTERNATIONAL TRADE & FINANCE [3 0 0 3] 

Meaning, significance of Internal Trade, Difference Between Inter Regional and Internal Trade. 
Theories of Internal Trade, MercanƟlism and the Classical school of Thought of comparaƟve costs. 
Recent Developments in InternaƟonal Trade Theory, Terms of Trade and Gains from Trade. 
InternaƟonal Factor Movement: Labour and Capital Movements, Price Changes, Foreign Aid 
Programme, Most Favourate NaƟons, Free Trade Agreements. Theories of ProtecƟon, Customs, 
Quotas and Tariffs, Bilateralism in InternaƟonal Trade, Fiscal Policy and Trade Control, European 
Common Markets, GATT, WTO, InternaƟonal Commodity Agreements. Theories of exchange rate 
determinaƟon. Their relaƟonship with internaƟonal trade, Balance of Indebtedness and Balance 
of Payments, devaluaƟon and exchange fluctuaƟons in relaƟon to InternaƟonal trade. The 
InternaƟonal Monetary Fund, World Bank and its affiliates. The Problem of InternaƟonal Liquidity, 
InternaƟonal Monetary Reforms, Current InternaƟonal Economic Problems. Indian Foreign Trade 
and Commercial Policy, India’s Balance of Payments, recent trends, Foreign Aid to India. Fairs and 
Survey, InternaƟonal ExhibiƟons, Sources of Foreign Trade, StaƟsƟcs in India : methods of 
CollecƟon with Special Reference to coding System. 
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References: 

1. S. K. Mathur, InternaƟonal Trade & Finance, S. Chand publicaƟon 2016 

2. G. Haberler, The Theory of InternaƟonal Trade, Pearson publicaƟon 2016 

3. G. Rebarier, Theory of InternaƟonal Trade, Tata McGraw hill publicaƟon 2017  

 

COM3143: INVESTMENT MANAGEMENT [3 0 0 3] 

Investment Environment: The investment decision process, Types of Investments – CommodiƟes, 
Real Estate and Financial Assets (Equity and Debt), the Indian securiƟes market, the market 
parƟcipants: Stock exchanges, Stockbrokers, Clearing House, Depositories, Depository 
ParƟcipants, FIIs, DomesƟc insƟtuƟonal investors, Individual investors. Online and offline trading 
in securiƟes, security market indices, sources of financial informaƟon, Concept of return and risk, 
Impact of Taxes and InflaƟon on returns. Analysis of Equity and Debt Instruments (a) Fixed Income 
SecuriƟes Bond features, types of bonds, esƟmaƟng bond yields, Bond Pricing, types of bond 
risks, default risk and credit raƟng, Bond market indices. (b) Approaches to Equity Analysis 
IntroducƟon to Fundamental Analysis, Technical Analysis, dividend capitalisaƟon models, and 
price-earnings mulƟple approach to equity valuaƟon, Intrinsic value, Price to Book value raƟo. 
Porƞolio Analysis and Financial DerivaƟves Porƞolio and DiversificaƟon, Porƞolio Risk and Return; 
Mutual Funds; IntroducƟon to Financial DerivaƟves; Financial DerivaƟves Markets in India. 
Investor ProtecƟon Role of SEBI and stock exchanges in investor protecƟon; Investor grievances 
and their redressal system, insider trading, investor awareness and acƟvism. 

References: 

1. Jones, C.P. Investments Analysis and Management, Wiley, 8th ed. 

2. Chandra, Prasanna. Investment Analysis and Porƞolio Management. McGraw Hill 
EducaƟon 

3. Rustogi, R.P. Fundamentals of Investment. Sultan Chand & Sons, New Delhi. 

4. Vohra N.D. & Bagri B.R., Futures and OpƟons, McGraw Hill EducaƟon 

5. Mayo. An IntroducƟon to Investment. Cengage Learning. 

 

CM3201: ETHICAL PRACTICES IN BUSINESS [2 0 0 2] 

Ethics in Business - Value educaƟon and its relevance in business, Legal frameworks, regulaƟons, 
and standards governing business conduct.  

SEMESTER VI 
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Personal Development and Ethical Principles - Personal qualiƟes essenƟal for ethical leadership, 
Ethical principles: independence, skepƟcism, accountability, and social responsibility.  

Ethical Conflict and Dilemmas - Understanding ethical conflicts in business contexts; RelaƟonship 
between ethics, governance, law, and social responsibility; Managing unethical behavior and 
resolving ethical dilemmas.  

Corporate Governance & Social Responsibility of Corporate – IntroducƟon to Corporate 
Governance System, InternaƟonal development of organizaƟonal governance standards. 

References: 

1. S.S. Iyer - Managing for Value (New Age InternaƟonal Publishers, 2002) 

2.  Laura P Hartman Abha ChaƩerjee - Business Ethics (Tata McGraw Hill, 2007)  

3. R.R.Gaur, R. Sangal and G.P. Bagaria, A FoundaƟon Course in Human Values 
Professional Ethics, Excel Books, 2010. 

4. S Sadri & J Sadri, Business Excellence through Ethics & Governance, (2e) 2015. 

5. U.C Mathur, OrganisaƟonal Governance and business ethics, MacMillan India Ltd, 
2009. 

6. C.V Baxi, OrganisaƟonal Governance, Excel Books, 2009 

 

COM3202: STRATEGIC MANAGEMENT [3 0 0 3] 

Strategic Management: IntroducƟon, Strategic Management, Need, scope, key features and 
importance of strategic management, Strategic Intent through Vision, Mission, Goal and 
ObjecƟve, Role of Strategists in Decision Making, strategists at various management levels, 
LimitaƟons of Strategic Management. Environmental Analysis & Diagnosis: Analysis of company’s 
external environment analysis of specific Environment - Michael E. Porter’s 5 Forces model, 
Michael E. Porter’s Value Chain Analysis. Strategic Management Process; Strategy FormulaƟon 
and ImplementaƟon: IntroducƟon, Strategy FormulaƟon, Strategic choice. Process in Strategy 
FormulaƟon, Strategy ImplementaƟon and its Stages, Strategic Control and EvaluaƟon: 
IntroducƟon, Strategy EvaluaƟon, Strategic Control, Level of Strategies; Corporate level, Business 
Level, FuncƟonal Level. Strategic analysis & choice, porƞolio analyses – BCG, GE, Product Matrix. 
Recent Trends in Strategic Management: IntroducƟon, Strategic Thinking, OrganisaƟonal Culture 
and its Significance, OrganisaƟonal Development and Change, Change Management, Models of 
Leadership Styles and its Roles, Strategic management in a new globalised economy, Case Study: 
Understanding the success and failure of strategies adopted by organizaƟons in India 

 



27 
 

References: 

1. Azhar Kazmi & Adela Kazmi, Strategic Management, 4th EdiƟon, McGraw Hill, F. 

2. Business Policy and Strategic Management, Jaunch L.R., Frank Bros 

3. Strategic Management and Business Policy, Subba Rao, Himalya Publishing House 

4. Strategic Management Concepts: A CompeƟƟve Advantage Approach , Sixteenth EdiƟon, 
Pearson PublicaƟon by Fred R. David , Forest R. David, et al. 

 

COM3270: DISSERTATION (PROJECT STUDY) [0 0 8 4]  

The objecƟve of the project study is to help the student develop ability to apply mulƟ- disciplinary 
concepts, tools and techniques to solve organizaƟonal problems. 

Students have to select a topic for research project from the elecƟve course under the guidance 
of an internal Teacher and submit the same to the HOD. The project report is to be prepared by 
the student in two typed copies and to be submiƩed to the HOD within the sƟpulated Ɵme for 
assessment. The report will be assessed by the internal examiner and only on the basis of a 
cerƟficate of the examiner concerned that the project report has been saƟsfactorily completed 
that would the student be allowed to appear for the viva-voce of the sixth semester. 

The evaluaƟon and viva voce will be aŌer the compleƟon of the project work and submission of 
the project report. The final evaluaƟon and viva voce will be conducted by a panel of examiners 
including the internal guide. 

**** OPEN ELECTIVE [3 0 0 3] 

Students are required to select one open elecƟve from the list of open elecƟve floated by the 
other Department/ Schools. 

 

AccounƟng and Finance ElecƟves 

 

COM3240: INTERNATIONAL FINANCIAL MANAGEMENT [3 0 0 3] 

InternaƟonal Financial Environment: Financial Management in a Global Context, Recent Changes 
in Global Financial Markets, Challenges of InternaƟonal Financial Market, InternaƟonal Monetary 
System – meaning and evoluƟon, Balance of payments- meaning and components, disequilibrium 
in balance of payment and methods of correcƟon, Flow of funds internaƟonally through FDI and 
FII. Foreign Exchange Markets: Features of FOREX market, Structure and parƟcipants of foreign 
Exchange Market, Types of TransacƟons and SeƩlements, Exchange Rate QuotaƟons, Currency 



28 
 

appreciaƟon and depreciaƟon, Currency premium and discount, Arbitrage opportuniƟes. Long 
term and short-term sources of finance in internaƟonal market. Foreign Exchange Rate 
DeterminaƟon: Theories of Exchange Rate DeterminaƟon - Purchasing Power and Interest Rate 
Parity, Fisher Effect and InternaƟonal Fischer Effect. Foreign Exchange Risk/ Exposure 
Management: Meaning and Types of Exposure, techniques of managing foreign currency 
exposures, Country Risk and PoliƟcal Risk – meaning and their management. 

References: 

1. Desai, M. A., InternaƟonal Finance: A Case Book, Wiley, Latest EdiƟon. 

2. Levi, M., InternaƟonal Finance, Routledge, Latest EdiƟon. 

3. Brigham, E.F., and Houston, J.F., Fundamentals of InternaƟonal Finance, 
South Western College Publishers, Latest EdiƟon. 

4. Rajwade, A.V., Foreign Exchange, InternaƟonal Finance and Risk 
Management, Academy of Business Studies, Latest EdiƟon. 

5. Grabbe, O., InternaƟonal Financial Markets, PrenƟce Hall Englewood Cliffs 
New Jersey Latest EdiƟon. 

6. Apte, P.G., InternaƟonal Financial Management, Tata McGraw Hill, Latest 
EdiƟon. 

7. Seth, A.K. and Panwar, S., InternaƟonal Finance: Theory and PracƟce, 
GalgoƟa Publishing Company, Daryaganj, Delhi, Latest EdiƟon. 

8. Shapiro, A.C., MulƟnaƟonal Financial Management, 10th ed., November 
2013. 

9. Jain, P.K., Yadav, S.S., and Peyrard, J., InternaƟonal Financial Management, 
Macmillan India Ltd., Latest EdiƟon. 

 

COM3241: COST & MANAGEMENT AUDIT [3 0 0 3] 

Cost Audit: Nature , ObjecƟves & Scope, cost audit leading to other services, Cost Audit and 
Financial Audit. Cost Auditor : QualificaƟon, Appointments & engagement, Rights, DuƟes and 
responsibiliƟes – Professional and legal – under companies Act 1956, relaƟonship between 
statutory financial auditor, cost auditor and internal auditor. Cost Audit Report. Concept of 
management audit, nature & Purpose, management audit Program specific areas audit involving 
internal control, purchasing operaƟons, manufacturing operaƟons, selling & distribuƟon of 
policies, personal policies, Appraisal of management decisions. Special Audit, problems of banks, 
performance / efficiency audit of companies. Audit of Public sector companies by Audit Boards 
Comprising a spectrum of professional discipline. Requirement of Audit under sec. 227 (4A) of 
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companies Act 1956. The cost Audit Reports : contents of reports as per cost Audit records Rules 
u/s 233 (b) of companies Act 1956, review of cost audit reports by Government. 

References: 

1. D. Choudhary, Management Audit & Cost Audit, New Central Book Agency, CalcuƩa. 

2. Ramanathan, Cost & Management Audit, Tata McGraw Hill, New Delhi. Kolkata.  

3. J. G. Tikhe, Cost Audit & Management Audit, Banglore. 

4. W. L. Cona, Management Audit, PrenƟc Hall.  

5. T. G. Rose, Management Audit, Gel & Co. London.    

      

COM3242: ADVANCED CORPORATE ACCOUNTING [3 0 0 3] 

Issue of Bonus Shares- IntroducƟon, ObjecƟves, advantages, disadvantages, sources of bonus 
issue,  issue of bonus shares under companies Act 2013, AmalgamaƟon- Concept and AccounƟng 
treatment, Types of AmalgamaƟon, Methods of Purchase ConsideraƟon, CalculaƟon of Purchase 
ConsideraƟon (Ind AS 103) (Old AS14), Net asset Method, Net Payment Method, AccounƟng for 
AmalgamaƟon (Problems on both the methods) -Entries and Ledger Accounts in the Books of 
Transferor Company and Transferee Company, PreparaƟon of new Balance sheet. (VerƟcal 
Format), Meaning and ObjecƟve of Internal ReconstrucƟon, AccounƟng treatment excluding 
scheme of reconstrucƟon. AccounƟng for Holding and Subsidiary companies- PreparaƟon of 
consolidated balance sheet with one subsidiary company. Final Accounts of Banking and 
Insurance Companies- PreparaƟon of Final accounts of Banking and Insurance companies. Final 
Accounts of Electricity Companies: Double Account System. 

References: 

1. J.R. Batliboi, Advanced AccounƟng, India PrinƟng Work, Bombay 1961. 

2. M. C. Shukla, T. S. Grewal, Advanced Accounts, (17e), S. Chand Publishing  

3. R. L. Gupta, Advanced Accountancy, S. Chand Publishing, Vol. II (13e) (English) 13th 
EdiƟon 

4. H. Chakraborty, Advanced Accountancy, Oxford University Press, CalcuƩa. 

5. M. C. K. Nambiar, Advanced AccounƟng principles and pracƟce, Cannanore Kamala 
nambiar 1981 

6. William Pickles, Accountancy, Financial Times PrenƟce Hall; 5th ediƟon  
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COM3243 FINANCIAL REPORTING [3 0 0 3] 

Process of formulaƟon of accounƟng standards including IND ASs (IFRS converged standards) and 
IFRSs; convergence vs adopƟon; objecƟve and concepts of carve outs. Framework of preparaƟon 
and presentaƟon of financial statements (as per accounƟng standards and IND AS), ApplicaƟon 
of AccounƟng standards: AS 1: Disclosure of AccounƟng Policies, AS 2  :ValuaƟon of Inventories, 
AS 3 : Cash Flow Statements, AS 4: ConƟngencies and Events occurring aŌer the Balance Sheet 
Date, AS 5 : Net Profit or Loss for the Period, Prior Period Items and Changes in AccounƟng 
Policies, AS 10: Property, Plant and Equipment, AS 11:The Effects of Changes in Foreign Exchange 
Rates, AS 12:AccounƟng for Government Grants, AS 13: AccounƟng for Investments, AS 16: 
Borrowing Costs, AS 9 : Revenue RecogniƟon, AS 19: Leases, AS 26 : Intangible Assets, AS 29 : 
Provisions, ConƟngent LiabiliƟes and ConƟngent Assets. ApplicaƟon of IND AS: presentaƟon of 
financial statements, inventories, cash flow statement, events aŌer the reporƟng period, 
accounƟng policies, changes in AccounƟng EsƟmates and errors. 

References: 

1. P.C. Tulsian “Tulsian’s financial reporƟng, S. Chand, March 2014. 

2. William J. Bruns, Cengage “Financial ReporƟng & Management AccounƟng”, 
Learning India Pvt. Ltd, July 2010. 

3. C.A. Praveen Sharma “Financial ReporƟng with AccounƟng Standards”, Pooja 
Law Publishing Company, January 2013. 

4. Raiyani Jagdish, Dr. Gaurav Lodha, “InternaƟonal Financial ReporƟng 
Standards and Indian AccounƟng PracƟces, New Century PublicaƟons, 2015 

 

Banking and Insurance ElecƟves 

 

COM3244: INSURANCE & RISK MANAGEMENT [3 0 0 3] 

IntroducƟon to Insurance: Risk v/s Uncertainty, types of Risks, Difference between assurance & 
Insurance, Types of Insurance, essenƟal of Insurance Contract, Review of IRDA, and Tax advantage 
with Insurance policy. Life Insurance: Concept. Type of insurance plan: Whole life policy, 
Endowment plans, term annuiƟes Plan, Pension Plan, Children Plans, Surrender value. 
CompeƟƟon in life insurance Sector. Fire & Marine Insurance concepts, essenƟal elements. Types, 
DocumentaƟon, Claim SeƩle, Health Insurance. Health Related Policies, Group Policies. General 
Insurance: Meaning and role of G.I in India, Health Related Policies, Group Policies. Fire Insurance: 
Meaning & Scope, type of fire insurance policies, seƩlement of claims.  ComputaƟon of Premium 
/ Bonuses: Premium calculaƟon including rebates, Surrender Value, Insurance Documents, First 
Premium Receipt / Renewal premium receipt. 
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References: 

1. M. N. Mishra, Insurance Principles & PracƟce, Sultan Chand & Co., New Delhi.  

2. N. Vinayakam, Radhaswamy , S. V. Vasudevan, Insurance – Principles & pracƟces, S. 
Chand &Co., New Delhi. 

3. O. S. Gupta, Life Insurance, Frank Brothers, New Delhi. 

 

COM3245: INVESTMENT MANAGEMENT [3 0 0 3] 

Basic Concept of Investment and its nature & Scope. Role of Investment for growth of Economy. 
Principles of investment, Concept and relaƟonship between Risk and returns. FuncƟons of stock 
exchange, new issues market and mechanics of floaƟng new shares and securiƟes trading, lisƟng 
of securiƟes, Review of major provisions of Security & Exchange Board of India (SEBI) Act & 
investor protecƟon. Recent Developments in the Indian Capital and Money Market. Stock Market 
Analysis - Fundamental and Technical Approach, Efficient Market Theory; ValuaƟon of Preference 
shares, Equity shares, ConverƟble & Non- ConverƟble Debt SecuriƟes. Concept of porƞolio, 
TradiƟonal Porƞolio Management and Modern Investment process, Porƞolio ConstrucƟon Model 
Brief introducƟon about the Markowitz Model, Sharpe Index Model, Capital Assets Pricing Model, 
Porƞolio EvaluaƟon, Treynor’s Porƞolio performance measures. 

References: 

1. V. K. Bhalla, Investment Management, S. Chand, New Delhi 

2. P. Pandian, Security Analysis and Porƞolio Management, Vikas Publishing House Pvt 
Ltd, New Delhi. 

3. V. A. Avadhani, Security Analysis and Porƞolio Management, Himalaya Publishing 
House, New Delhi 

4. J Kevin, Porƞolio Management, PHI, New Delhi. 

5. S. Uma, A. Sunitha, Wealth Management, Mumbai 

6. E. N. Murthy, Porƞolio Management, ICFAI, Hyderabad 

7. P. Chandra, Porƞolio Management, Tata Mcgraw, New Delhi. 

 

COM3246: INDIAN FINANCIAL SYSTEM [3 0 0 3] 

IntroducƟon to Indian Financial system – meaning, structure, funcƟons, Components of financial 
system - Financial system and economic development - Reforms in Financial Sector in India.  
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Capital Market: Meaning – ClassificaƟon - FuncƟons – Types - Primary market - Secondary market 
-funcƟoning of various stock exchanges - NSE, BSE, OTCEI - Financial instruments in capital market, 
Capital market scams – SEBI - Reforms in capital markets. 

Money Market: Meaning – Significance - Structure-Features of money market - Money market 
instruments - Reforms in money market – Monetary policy - Credit Policy 

Regulators of financial system: Meaning – FuncƟons - Banking insƟtuƟons - Scheduled 
commercial banks and scheduled cooperaƟve banks - Non Banking InsƟtuƟons – Regional Rural 
Banks - NBFCs and Development Finance insƟtuƟons - Insurance and Housing Finance Companies 
– IRDA. RBI FuncƟons - Banking regulaƟon and requirement - licensing and supervision, capital 
reserve, corporate governance, financial reporƟng and disclosures, Capital adequacy-Banking 
ombudsman scheme - Basel norms. 

Financial sector reforms and recent trends - Mudra Bank, Mahila Bank, Financial Inclusion, Jan 
Dhan. 

References: 

1. M. Y. Khan, Indian Financial System, McGraw Hill EducaƟon (India) Pvt. Ltd. 2014. 

2. E. P. Sethi, Monetary Economics.  

3. V. Pathak BharƟ, The Indian Financial System: Market, InsƟtuƟons & Services, Pearson 
PublicaƟon. 

 

COM3247 BANKING OPERATIONS AND MANAGEMENT  [3 0 0 3] 

Basics of Banking OperaƟons: Concept of Bank, Types of Banks (scheduled & non-scheduled), Role 
of Banks for growth of economy. Various department of banks and their major funcƟons. Bank & 
Banking system in India: Recent Trends in Indian Banking, Challenges before banks in India. 
Banking LegislaƟon in India- RBI Act 1934, Banking (RegulaƟon) Act 1949. Banker Customer 
RelaƟonship: DefiniƟon of the term banker and customer – general and special relaƟonship, 
terminaƟon of relaƟonship, passbook, types of accounts and their operaƟons, types of customers, 
Different Deposit Products & Services; Services to Customers & Investors. KYC / AML / CFT norms. 
NegoƟable Instruments Act, 1881: Applicability; DefiniƟon; Important Provisions. Payment and 
CollecƟon of Cheque and Other NegoƟable Instruments; Role & DuƟes of Paying & CollecƟng 
Banks; Endorsements; Forged Instruments; Bouncing of Cheque; Its ImplicaƟons. Electronic 
Banking transacƟon: Overview and challenges. Recent Trends in markeƟng of banking products 
in India.  

Credit CreaƟon And Control – Bank Lending Policies and Govt. prioriƟes – Social Sector, Private 
Sector, Industrial Sector etc., Types and Form of Bank Advances. Collateral requirements. Control 
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of credit – Repo, reverse repo, open market operaƟon, Money Market& NPA. New InnovaƟon & 
Products in Assets &LiabiliƟes.  

Credit Appraisals – EligibiliƟes &Monitoring. Recent Developments in Monetary Policy. Role of 
RBI, NPA – Concept, major issues and Challenges. 

Development banking – social banking – banking structure: commercial banks, cooperaƟve, RRBS 
constraints in credit delivery system - NABARD and rural development –InnovaƟve Credit Delivery 
Systems, Micro Finance, Financial Products in Rural Area. 

Banking compliance: AnƟ-money laundering: PrevenƟon of money laundering act (PMLA) - 
Customer due diligence - Know your customer norms - InternaƟonal SancƟoning-Financial 
Intelligence unit - fraud detecƟon and management in banks - InternaƟonal banking scenario-
Documentary leƩer of credit - Correspondent banking and NRI accounts - bad banks 

References: 

1. Benton E. Gup, James W. K; Commercial Banking: The Management Of Risk, 
Wiley India Pvt Ltd (2006) 

2. Nagpal P., Origin of Commercial Banking, Cyber Tech, PublicaƟon. 
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COM3248: CONSUMER BEHAVIOUR [3 0 0 3] 

Consumer Behavior: Nature, Scope and Types of consumer decisions, Consumer decision making 
process and Diffusion of innovaƟons, Consumer behaviour and its ApplicaƟons in MarkeƟng, 
Market SegmentaƟon, TargeƟng and PosiƟoning: IntroducƟon, Requirements for effecƟve 
segmentaƟon, bases for SegmentaƟon, TargeƟng approaches, posiƟoning strategies. Consumer 
MoƟvaƟon: Model of MoƟvaƟon, Maslow need hierarchy theory, A trio of needs theory: 
Consumer Personality: Concept, Facets of personality, Theories of personality:- Freudian theory, 
Neo Freudian theory, Trait theory; Consumer PercepƟon: Elements of percepƟon, CharacterisƟcs 
of PercepƟon, Factors affecƟng percepƟon, Perceptual process, Perceptual Errors; Consumer 
Learning: Concept, Components, Theories of learning: Classical  condiƟoning, Instrumental 
condiƟoning, ObservaƟonal learning, CogniƟve learning; Consumer Aƫtude formaƟon and 
Change: Factors responsible for aƫtude formaƟon, Tri- component aƫtude model; Reference 
Groups: Concept, Types, Factors affecƟng reference group influence; The family and its social 
standing: Family and consumer socializaƟon, Stages of consumer socializaƟon, Family decision 
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making and member’s roles, Family life cycle, Culture’s Influences on Consumer Behavior: 
IntroducƟon, CharacterisƟcs of Culture, Values, Sub-cultures, Cross-cultural Influences. 

Marketers’ ethics and social responsibility: Socially responsible markeƟng, False and misleading 
adverƟsing, PromoƟng social causes 
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MarkeƟng in the Digital Era: E- MarkeƟng- IntroducƟon, Internet and Business, Changing 
MarkeƟng Landscape, Strengths & ApplicaƟons, E-markeƟng and CRM, Online MarkeƟng Mix: E-
product, E-price, E-place, E-promoƟon, Types of digital markeƟng. Digital Eco-System, Digital 
Paradigm, the Web and the Consumer Decision Making Process. Business Drivers in the Virtual 
World- Social Media: the Social Media Model by McKinsey, Social Media AnalyƟcs and Social 
Media Tools, Viral MarkeƟng and Inbound MarkeƟng and Co-creaƟon.  Online Branding: Concept, 
Cyber Branding, Digital Brand Ecosystem, Brand Consumer centricity, Brands and EmoƟons and 
Consumer Brand EmoƟon. E-Commerce: Online Marketplaces, E-procurement, E-commerce 
ApplicaƟons. Online tools for MarkeƟng: IntroducƟon, Consumer Engagement, Engagement 
MarkeƟng, Building Consumer Engagement through Content Management, Online Campaign 
Management (Facebook, TwiƩer, Corporate Blogs).  
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COM3250: SALES & DISTRIBUTION MANAGEMENT    [3 0 0 3] 

IntroducƟon of Sales Management: Nature, Scope and Importance of Sales Management, Sales 
Management Process, Roles and ResponsibiliƟes of a Sales Manager, Emerging Trends in Sales 
Management; Selling: Types of Selling, Selling skills, Selling process. 

Sales AdministraƟon: Sales organizaƟon and its types, Management of Sales Territories, Sales 
Quota; Sales Force Management: RecruiƟng and SelecƟng Sales Personnel; Developing and 
ConducƟng Sales Training Programmes; Supervision and MoƟvaƟng Sales Personnel; Controlling 
the Sales force 

DistribuƟon Management: An overview of MarkeƟng Channels and its FuncƟons Channel 
Intermediaries - Wholesaling and Retailing; Designing Channel Systems, Channel Power Principles 
of Channel Management, MarkeƟng LogisƟcs and Supply Chain Management. 
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IntroducƟon to AdverƟsing Management: IntroducƟon, Importance, FuncƟons, AdverƟsing in 
Historical PerspecƟve, AdverƟsing ClassificaƟon, Theories of AdverƟsing (AIDA model & DAGMAR 
model). AdverƟsing Planning & BudgeƟng: AdverƟsing Planning program, Message and Copy, 
Message Strategy and Message Design. AllocaƟon of Budget for AdverƟsing. Media Planning: 
Types of Medias, Medias CharacterisƟcs, Preparing a Media Plan, Media Planning & Buying 
FuncƟons. CreaƟve Strategy & CreaƟve Development: IntroducƟon, Idea GeneraƟon, CreaƟng an 
Appeal, CreaƟve Process. AdverƟsing Agency: IntroducƟon, Types of AdverƟsing Agencies, 
Structure and FuncƟons of AdverƟsing Agency. Measuring AdverƟsing EffecƟveness: IntroducƟon, 
Methods of Measurements (pre-tesƟng & post tesƟng methods).  
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COM3252 - InternaƟonal Human Resource Management [3 0 0 3]  

InternaƟonal Human Resource Management- Concept internaƟonal HRM, Difference between 
domesƟc and InternaƟonal HRM, OrganizaƟonal Structure in MNC, InternaƟonal Human 
Resource Management: Role and DisƟnguishing AcƟviƟes, InternaƟonal Human Resource 
Planning. Staffing FuncƟon in InternaƟonal Human Resource Management - InternaƟonal staffing, 
The role of an expatriates, The role of non-expatriates. RecruiƟng and selecƟng staff for 
InternaƟonal assignments- IntroducƟon, Issues in staff selecƟon, Training and Development in 
InternaƟonal Context - The role of expatriate training, components of effecƟve pre-departure 
training, developing staff through internaƟonal assignments.  InternaƟonal CompensaƟon: 
ObjecƟves, Approaches Components of internaƟonal compensaƟon program. InternaƟonal 
Performance Management: Meaning and Concept, performance management and appraisal of 
InternaƟonal employees. HR/IR issues in MNCs and Corporate Social Responsibility. Industrial 
RelaƟons in InternaƟonal Context. 
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COM3253- Training and Development [3 0 0 3] 

Training and Development: Meaning and concept of Training, Development and EducaƟon; 
Importance and ObjecƟves of Training, Benefits of Training, Process of Training, Training Policies, 
organizaƟonal climate for training and development, difference between training and 
development. Training Needs Analysis: IdenƟficaƟon of training needs, methods of training 
needs, ObjecƟves of training needs analysis, tools and techniques – organizaƟonal analysis, task 
analysis and individual analysis, principles and theories of learning.   Training Process: Training 
methods - On the Job and Off the Job training; Cross Cultural Training, Role of external agency in 
training and development, resistance to training, training for change.  Training Program Design: 
Learning cycles, selecƟon of parƟcipants, choice of trainers, Training room lay out, seaƟng 
arrangement, course contents, PreparaƟon of lesson plan, inhouse arrangements and 
outsourcing, E learning, prerequisites for trainees, training for trainers, training aids. Training 
EvaluaƟon: Importance of evaluaƟon, ObjecƟves of evaluaƟon, Criteria and problems in 
evaluaƟon, Models-The Goal AƩainment Model, The System Model, Kirkpatrick Model of 
evaluaƟon, CIRO Model, ROI on training. Management Development: Types of Management 
Development Programs, Strategies for development of ExecuƟves, Special Issues in Training and 
Employee Development. 
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Performance Appraisal & PotenƟal Appraisal: Concept of Performance appraisal, features of 
Performance appraisal, Process of Performance appraisal, Obstacles in appraisal, Performance 
appraisal Interview, Error in appraisal by Human Resource Department, PotenƟal appraisal. 
Performance Appraisal – Employer and Employee perspecƟve, performance appraisal versus 
performance management. IdenƟfying performance dimensions, KPA’s and performance 
planning, Developing an effecƟve appraisal program. Issues in appraisal design. TradiƟonal and 
Modern methods of performance appraisal – Self Appraisal/TradiƟonal methods- Ranking, Essay, 
Graphic raƟng scale, Field review, Forced Choice distribuƟon, CriƟcal Incident, ConfidenƟal 
Report; Modern Methods- MBO, Assessment Center, 360-degree performance appraisal, Human 
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resource AccounƟng, BARS, Balanced Scorecard. Improving performance: IdenƟfying sources of 
ineffecƟve performance. Performance Diagnosis, factors that influence performance, legal issues 
in Performance Appraisal. Strategies to improve performance, performance appraisal feedback, 
components of feedback. 
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COM3255 CompensaƟon Management [3 0 0 3] 

Contents CompensaƟon: Conceptual Framework - DefiniƟon - Types, IncenƟves, Fringe Benefits, 
CompensaƟons Philosophies, compensaƟon approaches. Meaning and Concept of Wage and 
Salary – Concept, Nature, Scope, ObjecƟves, Principles and importance of Wage and Salary 
AdministraƟon, Theories of Wage and Salary, criteria for wage fixaƟon, wage structure - wage 
fixaƟon - wage payment - Difference between salary and wages - Basis for compensaƟon fixaƟon- 
Components of wages - Fair Wages, Living Wages, Need Based Wages, Dearness Allowance,  
Bonus and ExecuƟve CompensaƟon - elements of execuƟve compensaƟon and its management 
– ExecuƟve compensaƟon in an internaƟonal context. Basic Wages - OverƟme Wages - Dearness 
Allowance - Basis for calculaƟon - Time Rate Wages and Efficiency Based Wages - IncenƟve 
Schemes - Individual Bonus Schemes, Group Bonus Schemes - Effect of various labour laws on 
wages-PreparaƟon of Pay Roll. Employee Reward System: Concept, Components, Elements of 
Employee Reward Factors affecƟng the Rate of Pay Machineries for Wages and Salary FixaƟon: 
Wage Laws in Wage Boards – Pay Commission – AdjudicaƟon – CollecƟve Bargaining. 
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